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Tea Break Wi 2
Education
10:30~10:45 - Taipei Medical University in 1986,
majored in pharmacy, BA &
Pharmacist.
- West Texas A&M University in
pE— — 2000, majored in Business
Lo ORERERANE S T Administration, MBA
% ) L WORKING EXPERIENCES
10:45~12:30 27 EFU R R AL % ol - Legene Enterprise Co.,Ltd.
3. - ARPER AR R AL -
4 T BB AR General M.anager,.Ja.n.l, 2016~
- Mylan Taiwan Limited, a Mylan
12301330 | = % Subsidiary, General Manager,
L RPN ECLEE ih Nov.19, 2910 ->Jun. 30, 2014
D h R R R £ R - Mer.ck Talwa.n B.ranch
b9 Business Unit Director,
3 f»ﬁ%@;%@fé@ﬂ S Sep.26, 2006 -> Nov.18, 2010
13:30~14:30 4 Gk ;i;'l“* b {E; B g v g - Sanofi Aventis Taiwan Branch
ST a Business Support Director,
Jf}ﬁ; AT A Y Jul. 01 2902 -> Jul. 31, 2005
S - MSD Taiwan Branch
B Marketing Manager — CV, BU,
14:30~14:45 |Tea Break




14:45~16:00 | 1. A @ RS MR AL - Mar.01, 1997 -> Jun.30, 2002
2. B R A TE v pr - Pfizer Taiwan Branch
3. P AEEEET RO PM — Senior Product Manager,
4, F IR E R RL Sy Mar. 1994 -> Feb. 1997
2 BT R AL Tk o - SKF -> SB Taiwan Branch
Sales —> DSM —> T&PM —> PM
. . 1. iR AR % P b A 47 R ’
16:00~17:30 F o Jul. 1986 —> Feb. 1994
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