V.202409

3D 6 4 B AT T i

TRdamA TAIWAN PHARMACEUTICAL MARKETING & MANAGEMENT ASSOCIATION

>

¥ & {7 4 {7 (Medical Representative);as# 3 4 2 ] &

iy

Sl P 0 - FRATEMREBTR TS o

THEEERF Lo 2 (FARRRTHAER > BF a3 v 2 28| |
PERY 5 TPMMA #23 At 2B TPMMA $e3p (£ 2 %)
¥ 2t o8 TPMMA 403 B 4 B TPMMA i =
(o~ 5P v Sa 0 A B 30 A 3 % TR BUGRAR)
Pt MRGRE TR
S
1.3F & %

QFRT AU EFHEP A
3R EHE A (AT EAR F:EJT'F = SR e alr"‘ﬁ?fﬁ*”ié %”’]"357%’1”)
4.5 vt B AR DT IR (R 2 2ER) Emall,L
tpmma@tpmma org.tw > H 5 AL D
O% 1~3 7 ﬁ$|ﬂ*%%4p$§& FHEFREBE (110 243 B &
PABBE2EUSHE2#) ¥ 4552 _TE-mail | 5 %3
tpmma@tpmma.org.tw » * X H T 3 5% o
©#rF 4% % s B > > AR L F T e & 0 #He
OF & Sy Brr > £ ¥ {7 E-mail i v o
DR 8,000 /% o € A 6,400 /4 (FEsk mE Lt o ikF.LET
)R- BHMER PR3 AFLEZONBR VPALT S RBHEL
PEERSPEEERS a?nlﬁlﬁ*"gﬁ‘?’l;ﬁ—*“ HHEFap o
BARAEETAFETHELEZTRAERE SANTHEMFLZFLEA
% 14,800 %/4 o

" ﬁ:%ﬁmiﬁﬁﬁWﬁ*ﬁB#~*?’ﬁ‘t
87 L T ZREL(T
A ;ﬁ:ﬂ.’ ’,;{’A}f;
LSRR TR EE
FE BE © 82120000178428

©OFS=X & ?%H4ﬁzdp 2 g4 -
©=>2 p #2024 &908 o

=
[



